
Participants at IMD (International Management Development) come from all over the world for
executive development programs that range from one week to over 10 months and include
MBA and EMBA degree programs. The ability to search Factiva for information in the
researcher's own language makes the database a popular favorite.

In 1990 two renowned international management education 
centers (IMI in Geneva and IMEDE in Lausanne) merged, forming
IMD. Today IMD is one of the world’s leading business schools,
with over 50,000 alumni from 140 countries worldwide. Faculty
members divide their time between teaching, research, and acting
as consultants to major companies in many industries. The IMD
campus is located in Lausanne, Switzerland.  ! I M D ’s commitment
is to provide one of the world’s most powerful and professional
environments for developing international business executives.
With over 20 executive development programs, IMD teaches 
leadership skills and new competencies for executives at every
stage of their careers and in virtually every kind of company.

A ‘one-stop shop’ for information “Factiva is an integral
part of our Information Center,” says John Evans, manager of the
Information Center Library. “We call it a one-stop shop because
i t ’s the only product of its kind that brings together all aspects 
of information in one database, including business, academic,
financial, and market research.”  ! “Our MBA is a ten-and-a-half-
month program,” continues Evans. “Factiva is used intensively by
MBA participants. It’s the favorite database of MBA participants
looking for a job, and MBA graduates also appreciate retaining
access to Factiva after graduation.” 

The difference between getting the job and not get-
ting it Evans advises participants to check Factiva for current
company news before they go in for a job interview. “Factiva can
make the difference between getting the job and not getting it,”
says Evans, referring to the database’s breaking news and busi-
ness development stories.  ! “Up-to-the-minute news about a
prospective employer can make the participant look really good,”
Evans continues, “while not knowing what happened last week
can make the participant look unprepared.”  !  During the year
Evans presents the databases, including the Factiva database, 

in January, March, and June. For programs that extend for at least
three weeks, he presents Factiva as well as the basic databases
IMD provides. In addition, in his June presentation Evans demon-
strates the capabilities of Factiva as a job recruitment tool. 

A popular favorite for home newspapersEach year
Evans makes three presentations around the use of Factiva: 
financial information, the generic search, and the news pages. 
In these presentations, about 90 MBA participants representing
some 35 nationalities learn to search for information in their own
language. ! Although English is the common language at IMD,
and all courses are given in English, both the faculty and partici-
pants represent many nationalities. The ability to search, browse,
and read content in 22 languages makes Factiva.com a popular
favorite among researchers, including the faculty and program 
participants. ! “For those who are spending ten months or more
away from their family, the home newspapers available through
Factiva, in their own language, are also most welcome,” says
E v a n s .

An outstanding product IMD has been using Factiva from 
the time of its release to the academic community in September
2002. Evans notes that Factiva is excellent for company compar-
isons and analysis, and that it allows faculty and researchers to
track certain topics automatically. For participants and faculty 
who have no time to read newspapers, Factiva provides the tools
needed to track breaking news.  ! “If I had to keep only one of our
30 databases,” says Evans, “it would be Factiva, not only because
i t ’s so popular but because participants can use it with very little
help. In short, Factiva is an outstanding product. It is, indeed, our
one-stop shop.” 

For more information go to w w w. i l . p r o q u e s t . c o m / g o / f a c t i v a.
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